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B2B Email Append Process Flow
Process Diagram
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Suppress Against Client Opt-out List


Process Description

Client submits their marketing file is a standard database format with the following fields:
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Company Identifiers

· Contact ID

· Contact First Name

· Contact Last Name

· Contact Title

· MRC (if available)

Client also submits their email opt-out file for suppression purposes.

Pre-Append

· CDM cleans the database for any blank fields, incomplete contact names and incomplete company names.
· CDM maps the input file by SIC, and runs the file through the Domain Match Process – matching company names in the Client marketing file to domains and patterns in the CDM domain matching database.
· All contacts associated to companies with a matched domain enter the Append Process.

· All contacts associated to companies without a matched domain enter the Domain & Pattern Find Process.

· All contacts associated to companies that receive a domain and pattern from the Domain & Pattern Find Process enter the Append Process.

Append

· Test email addresses are created. Example: Peter Carney, Carney Direct becomes pete@carneydirect.com 

· Test email addresses are suppressed against the company-level domain opt-out file

· Test email addresses are flagged with indicators for prCDMscuous and dark domains in order to facilitate the process of weeding out false positive results.

· Test email addresses enter the domain verification stage, where our servers talk to the recipient servers to verify the email domains are still active -also able to verify 60% of the email addresses.

· CDM suppresses the test email addresses against Client’s opt-out file

· CDM sends a permission pass on behalf of Client to allow recipients to opt-out prior to receiving marketing or advertising communications and to provide a final verification of the email address accuracy.

· CDM analyzes undelivered email address to identify false negatives.- soft versus hard bounce-back analysis involving 18 categories of bounce-receipts
Deliverables
· Client receives a deliverability audit report
· Client receives a file of opt-outs from the Permission Pass email

· Client receives a their original input file back with appended corporate email addresses

Data Security
CDM is in compliance with ISO 17799 and IT Risk Management Policies. CDM will accept data transfers from CLIENT using one of several secure data transfer methods, the specific method will comply with CLIENT’s data security protocol. CDM will store CLIENT data in a secure environment.
CDM will provide to CLIENT a report (the “Data Locations Report”), containing such information relating to storage of CLIENT Data as CLIENT reasonably requires, including:  (i) the locations at which storage of CLIENT Data, including backups, will occur, (ii) whether it will be stored in paper or electronic form, and (iii) confirmation of the CLIENT-specified retention period in years as implemented by CDM (together with a statement of the processes and procedures in place to ensure that retention will continue through such period and that destruction will occur promptly after the expiration of such period. CDM will accurately and completely collect and maintain this information on an ongoing basis. CDM will provide the Data Locations Report to CLIENT in writing on or before each anniversary of the delivery of initial Data Locations Report, advising CLIENT of any changes that have occurred with respect to the initial Data Locations Report or the preceding annual Data Locations Report.  Further, prior to termination of the applicable Schedule, or on a later date otherwise reasonably specified by CLIENT, CDM will provide to CLIENT a then-current Data Locations Report.

CLIENT may conduct on-site reviews of the information contained or required to be contained in the Data Locations Report, at all applicable CDM and subcontractor sites and otherwise audit CDM’s operations for compliance. CLIENT auditors will provide reasonable notice of such reviews.

Permission & Privacy
All processes used to obtain corporate email addresses are compliant with the CAN-SPAM: http://www.ftc.gov/bcp/conline/pubs/buspubs/canspam.shtm
In summary, the burden of compliance set by CAN-SPAM centers around the formatting of the email communication: not hiding the sender, do not employ misleading subject lines, provide clear contact information of the sender in the email copy, and provide a clear opt-out option within the email copy.
It is required of all senders to maintain a database of all opted-out recipients and to use the opt-out file as a suppression file for all communications. Senders have 10 business days to include an opt-out request as part of the opt-out suppression file.

CDM recommends sending a permission pass email prior to marketing communications as a best practice and show of consideration to the percentage of recipients who do not wish to receive email communication. The historic average opt-out rate is .04%.
Key Differentiators
Quality

All email addresses delivered to Client are 

· 100% Primary Corporate Email Addresses

· Verified deliverable prior to receipt by Client
· Auditable back to the company’s physical address

· Maintainable on a monthly or quarterly basis – updating bounce-backs, indicating contacts that have gone bad, and providing additional appends.

Reach
CDM is the single largest repository of email related data for business-to-business. 

· Historic Domains & Patterns scored by recency and frequency of positive results

· Multiple email domains and Web URLS associated to companies

· Proprietary search engine technology that expands and update domains and patterns

· Tracking email domain server settings

Unlike the consumer email append universe a single source provider of business email addresses is preferable to maintain quality and achieve the largest reach.

Price
CDM will provide prospect email data to Client on an annual license basis. Client can pay once for unlimited use throughout the year; dramatically more cost effective the email rental models provided by CDM’s competitors.
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